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2.7 million blog posts are published every 
day. How do we cut through the noise?



Why does some content achieve higher 
visibility and volume?



More to the point:
Why does some content outrank others?
Because it’s “better”?  
What makes it better?



Start with the user. Understand her intent. 
Imagine her search queries and why she 
makes them. Now Google variations of the 
search phrase she might use. Look at the 
top 3 results and ask what makes them 
winners. Radically improve on that content 
with yours - make it better! Use Suggested 
Searches to inform your sub-headings. 
Break up content with data if you can. Ask 
yourself if the content is truly the best 
possible fit for the user you imagine. Now: 
Publish.



Got that?



Let’s go over it a bit more slowly



Do This

Search 
Phrase

Research The User? OutreachTheir 
Question?

Content 
Type

Sub-
Headings

Create 
Content

Social 
Media

Who 
Links?

Start with the search phrase you want to rank for

Look at the search results that are returned

Ask who the person searching is

What is the question they are really asking?

What content is Google showing?

What are the Suggested Searches?

Create content

Post to social media

See who links to others

Get some links for SEO



Research: Determine the Search Phrase

First, determine what search 
phrase you want to appear for. 

We’ll use the search term 
“sonoma wine tasting” as the 
example. 

Perform a Google search 

Observe autocomplete terms. 

Could your content satisfy any 
of the terms? 



Research: Related Searches

Related searches are the extra 
search terms at the bottom of a 
Google search results page. 

Note that for our example term 
there are a number of similar 
terms people search for. 

Record these, you will use 
some of them later for sub-
headings in your content. 



The User: Who is She?

Put yourself in the users place. Once you have identified this archetype, this 
amalgam of traits is called a “persona”. 



The User: What is She Looking For?

The person performing a search is always trying to solve a problem. These 
searches fall into a number of categories. What type of category do you think 
“sonoma wine tasting” searches fall into based on the type of search results 
returned? 

Based on search results we can 
assume the top three types of 
content people are looking for 
are: 

• Tips for wine tasting 
• Free wine tasting 
• Wineries 



Something

Let’s assume you can create 
better content than one of the 
top



Content Type: Dig a Little Deeper

Lets dig into the first search result 
“7 Tips” to see what makes it tick. 
Here some questions to ask: 

• How many words? 
• Quality and quantity of images? 
• Sub-headings? 
• Tone of the content? 

Now figure out a way to make your 
new content better.  



Content Type: Structure

Note that the search phrase we are 
targeting is “sonoma wine tasting”.  

The headline for the page (called 
an H1) has the search phrase in it. 
It is “7 Tips for Sonoma Wine 
Tasting”. 

It mentions “wine tasting” in the 
text of the page nine times.  

It also has pictures of people wine 
tasting.



Content Type: Internal Links

Note also that the page has 
internal links - not to other sites but 
to sonomacounty.com's own pages 
(shown with orange boxes) 

By having content on their site 
related to each other the site 
becomes an “authority” site. 

So it isn’t just about designing one 
page, but designing a theme of 
pages for the site.

http://sonomacounty.com


Content Type: Sub-Headings

Winning pages tend to have sub-
headings to break up the 
information into easily digestible 
and scannable pieces. 

Earlier we pointed out the 
Suggested Searches from the 
bottom of Google search results. 
Now is the time to use those. 



Content Type: Other Expert Pages (Authority Clue)

This is a sampling of some of the pages and how they link. This tells search 
engines the site is full of related information, making it an “authority” site. 
Authority sites tend to do very well in search results. 



Content Type: Creating 

The structure of your page might 
look something like this. 

• Headline contains search term 
• Sub-headings satisfy Suggested 

Searches 
• Internal links to related expert 

content on the site 
• Lists of related content (blue 

links) 
• Image 
• Lots of really great content 

Sonoma Wine Tasting: All You Need to Know

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis 
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo conse-
quat. Duis autem vel eum iriure dolor in hendrerit 

Sonoma Wine Tasting Map

in vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero 
eros et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue 
duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, cons, sed diam nonummy nibh euismod tincidunt ut laoreet 
dolore magna aliquam erat volutpat. High resolution version of map here. veniam, quis 
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo conse-
quat.

Walkable List of Sonoma Wineries

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis 
nostrud exerci tation ullamcorper best small wineries in Sonoma nisl ut aliquip ex ea com-
modo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse mo-
lestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto 
odio dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla 
facilisi. Blah blah see the full list of wineries here. 

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euis-
mod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim 
veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea com-
modo consequat.

Wine Tasting Tours You Can Take

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam,

nostrud exerci tation 

ullamcorper suscipit

Lobortis nisl ut aliquip 

ex ea commodo consequat. 

Duis autem vel eum iriure

Dolor in hendrerit in

vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero 
eros et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue 
duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, how to choose a wine tour elit, sed diam nonummy nibh euis-
mod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim 
veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea com-
modo consequat.

How to Taste Wine in Sonoma

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis 
nostrud exerci tation ullamcorper list of wine tasting terms ut aliquip ex ea commodo con-
sequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie conse-
quat, vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignis-
sim qui blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.
Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euis-
mod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim 
veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea com-
modo consequat.

How to Taste Wine in Sonoma

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis 
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo conse-
quat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie cons

Quat, vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignis-
sim qui blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.
Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euis-
mod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim 
veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea com-
modo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis 
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo 

image of wine tasting map

graphic of how to taste wine

image of people wine tasting



Social Media

Once you’ve designed and 

developed excellent content, and 

then published it, it’s time to 

promote it. 

Start with your social media 

profiles.  
• Facebook 
• Twitter 
• LinkedIn 
• Etc. 



Who Links?

Links from other, relevant sites to 
your content (not your home page) 
will lend quite a bit of strength. 

Find out which sites link to the 
other sites on the first page of 
search results for “sonoma wine 
tasting”. 

Make a list of the contact 
information of all of those sites. You 
will use it in the next stage. 

Here’s how to do it. 



Who Links?

Get the Moz Bar here: https://
moz.com/products/pro/seo-toolbar 

Install it in your Chrome browser. 

Perform a search of Google for 
“sonoma wine tasting”. 

With the Moz bar installed it should 
look something like this. 

https://moz.com/products/pro/seo-toolbar
https://moz.com/products/pro/seo-toolbar


Who Links? Continued

The Moz bar shows you a lot of 
information. The info you are 
looking for is outlined in red. 

Click on the RDs. 



Who Links? Continued

The page on Moz should look like 
this. Click “Linking Domains”. 

This gives you the list of websites 
that link to that page. 

Now research any sites you think 
might want to link to your content 
(because it’s better). Your job is to 
find the contact information. 



Outreach

Outreach involves contacting 
websites to ask for a link. 

Learn About Outreach

https://www.reputationx.com/solutions/seo/outreach


See? Easy.



This content development and promotion 
guide is high level. But it should give you the 
information you need to hone your skills and 
succeed online.



Want to Know More?

Set a Meeting Call
1.800.889.4812

https://www.reputationx.com/meeting
https://www.reputationx.com


Some Light Reading

Get your free copy of the online 
reputation management guide for 
business

A little light reading to walk you 
through the online reputation 
management process, important 
changes in the online environment, 
and much more. 

Enjoy!

Download Your Copy of 

the Reputation X Online 

Reputation Guide Now

Full of statistics, facts, and 
other helpful information

Download Now. Free.

http://www.reputationx.com/hubfs/orm-guide-for-business.pdf
https://www.reputationx.com


Thanks for your time

reputation x

https://www.reputationx.com

